P2G WEEKLY UNIT PLANNING TEMPLATE
Course: Media Literacy         Teacher: Ms. Spence        Dates of Unit: _________________
STAGE 1: DESIRED RESULTS
	UNIT GOAL/FOCUS:

	This four week media unit is aimed introducing students to a variety of media texts, as well as encouraging them to be critical consumers and producers of media texts.


	COMMON CORE LEARNING STANDARDS:

	R.I. 6.1- Cite textual evidence to support analysis of a text…
R.I.6.2- Determine a central idea of a text…
R.I. 6.3- Analyze in detail how an idea is introduced, illustrated, and elaborated in a text.
R.I. 6.4- Determine meaning of a words …
R.I. 6.6- Determine an author’s P.O.V/purpose…
R.I. 6.7- Integrate information presented in different media or formats…
R. I. 6.8- Trace and evaluate arguments and specific claims in a text.
R.I. 6.9- Compare and contrast one author’s presentation of events with that of another.
W. 6.4- Produce clear and coherent writing…
W. 6.8 Gather relevant information from multiple digital/print sources
W.6. 9.b- Trace and evaluate arguments and specific claims in a text.


	ESSENTIAL/FOCUS QUESTION(S):

	What is Media?
What are the types and forms of media available today?
What is the purpose of the Media?
Who is the Target audience?
What are the complex issues and interests at work behind and advertisement?
What effect does advertising have on media content?
How can I distinguish between fact and opinion in the media?
Who controls the Media?
What evidence supports the main idea?
What codes and conventions does a media producer use to make meaning? 
How do visuals assist my understanding of media?
How do I engage and interpret media in a more critical way?
What does the writer/producer want me to understand, think, or believe? Do I agree or disagree?
What big concepts and values are being presented though the media?
How is a certain gender, ethnic group, product, etc. portrayed? Do I agree with the value message being presented?
What systems are in place to make representation of (people, groups, genders, races) appear “normal”?
What misconceptions and/or misrepresentations may arise as a result of media?
How does the author’s /creator’s perspective influence the meaning?
What reading strategies help us determine meaning from a text?
What questions help me better understand what I view?
How do I avoid retelling when I summarize?
How do I sort relevant from non-relevant information?
Are the media democratic?
What are the reasons for increased media concentration?
How do I exert my control as a consumer of media?
How does a reader identify author bias and determine the validity of an informational text?
How does an author of a media text use logic, evidence, and rhetorical devices to persuade?


	CONTENT/ SKILLS/STRATEGIES / LANGUAGE AND VOCABULARY OBJECTIVES                                                               

	
SWBAT make connections to the topic by activating prior knowledge.
SWBAT identify the types and forms of media available for communication today.
SWBAT define media by analyzing the types and forms of media available for communication today.
SWBAT  identify author’s/ producers purpose in creating and distributing media
SWBAT identify various types of advertisements
SWBAT determine the intended/target audience for a particular advertisement.
SWBAT make inferences using media text features (cover, photos, title, table of content and blurbs). 
SWBAT identify how various pieces of media are trying to appeal to consumer.
SWBAT make connections and generate ideas by questioning media texts.
SWBAT distinguish between fact and opinion in the media.
SWBAT Read/Compare/Contrast News and opinion articles using a graphic organizer
SWBAT identify codes and conventions used by a given medium to get across its message.
SWBAT form questions as they observe a media text.
SWBAT summarize information in a media text by noting important details.
SWBAT use text evidence to support their main idea statements.
SWBAT deconstruct a media text by looking at its codes and conventions (media text features)
SWBAT recognize bias or slant in a media text.
SWBAT analyze visuals in media text (such as drawings, photographs, charts, graphs, maps, cartoons, and timelines) to better understand their purpose.
SWBAT identify persuasive Strategies used in constructing advertisement ( such as  subtext or implied message, appeals (e.g. testimonials, lifestyle, slice of life), and target audience 
SWBAT determine the author’s purpose by using style, tone and perspective.
SWBAT examine the language that is used to persuade and audience by analyzing a media text.
SWBAT determine the explicit and implicit messages in a media text.
SWBAT identify value messages contain in Media.
SWBAT identify the tactics and techniques employed by writers/artists/advertisers to persuade.
SWBAT analyze how various media texts are related to larger concepts.
SWBAT synthesize as they read or observe a piece of media.
SWBAT synthesize as they read or observe a media text.
SWBAT develop a main idea statement arguing a point about information they are presented with.
SWBAT develop a main idea statement arguing a point about information they are presented with.
SWBAT use text evidence to support the main idea statement and central idea.
SWBAT use text evidence to support the main idea statement and central idea.
SWBAT sort relevant from non-relevant information in order to develop an argument.
SWBAT respond to media from their own perspective by forming opinions using evidence.
SWBAT use questioning to compare and contrast what they already know to what they are viewing.
SWBAT develop claims and counterclaims using evidence.
SWBAT defend claims by using evidence from the text for support.




STAGE 2: ASSESSMENT EVIDENCE
	END OF UNIT ASSESSMENT/
PERFORMANCE TASK:
	END OF UNIT STUDENT 
SELF-ASSESSMENT/REFLECTION:

	1. After looking at a variety of media selections, students will answer multiple choice questions, find and identify the target audience and marketing strategies in a variety of ads.

2. After looking at a variety of sports Media and reading an article excerpt, students will answer multiple choice questions and respond to show answer questions.

3. After looking at two media pieces, students will answer multiple choice questions and compare the two media pieces by deconstructing their respective meanings.

4. After looking at political campaign media examples students will answer multiple choice questions and respond to short answer essay questions

5. After reading an interview script, students will answer multiple choice questions and write a response essay.

6. After watching (or reading the transcript of) an interview, write an argumentative essay defending a position about whether the media acts a “mirror” or a “manipulator.”




	Individual and peer reflection and review using rubric.



STAGE 3: LEARNING PLAN
	TEXT/ RESOURCES & MATERIALS &:

	
“Street Fair”/ Gallery Walk- display of Media types

- Chart types of Media use evidence /examples to define (Graphic Organizer: types of Media, p. 1)
Watch a commercial or analyze a print media to determine author’s purpose.

-Graphic Organizer: Purpose of Media p.3

- http://www.mediaed.org/cgi-bin/commerce.cgi?preadd=action&key=105- What is the purpose of Media?

Graphic Organizer 1: Critical Questions for Media Analysis p.4

-Graphic Organizer: Types, Purpose, Target, Evidence, p. 6.

- http://www.mediaed.org/cgi-bin/commerce.cgi?preadd=action&key=202- Who is the Target Audience?
Graphic Organizer 2: Critical Questions for Media Analysis p.5

-Graphic Organizer: Types, Purpose, Target, Evidence, p.6.
What the piece is about/ what it makes me think about” (Appendix 188- better/ more pictures can be found on line)

-Key Questions To Ask When Analyzing Media Messages-
http://www.namle.net/wp-content/uploads/2009/09/NAMLE-CPMLE-w-questions2.pdfWhat the piece is about/ what it makes me think about” (Appendix 188- better/ more pictures can be found on line)

-Key Questions To Ask When Analyzing Media Messages-
http://www.namle.net/wp-content/uploads/2009/09/NAMLE-CPMLE-w-questions2.pdf
Read/Watch Media text
-Tips for Decoding http://www.%20ithaca.edu/looksharp/resources%202/Tips%20for20%Decoding2.doc
- Graphic Organizer-Interpreting Visuals and Vocabulary p.11

Read Print Media text
Complete graphic organizer: “Breaking It Down” p. 7 and “Pulling It together” p.8
- Tips for Decoding http://www.%20ithaca.edu/looksharp/resources%202/Tips%20for20%Decoding2.doc
 Media Text Features- http://standards.dpi.wi.gov/files/cal/pdf/text-features-media-feb-12.pdf

Graphic Organizer : Value Messages p. 12
-Graphic Organizer: Interpreting -Visuals and Vocabulary p.11
-One word essay/ caption Art (online) http://geemail.wordpress.com/2013/03/01/one-word-essays/
http://vimeo.com/77241430

Pictures of food vs. Reality
http://thewvsr.com/adsvsreality.htm

Reading- Chew on This – Chapter-“ Food Advertising in the United States”
Determine if the main idea is implicit or explicit by citing text evidence.
GO- Value Messages p. 12

Identify Media Pieces Using “5 Critical Question” GO p. 5
Read New Paper or  Magazine Article/Ad/ Unit Resource and identify slants, omissions, portrayals in a media text (Print or  Video)
Read positioning by Carrie McClaren / In “TV’s  Numbers Game, Youth trumps Ratings by Frank Ahrens ( in Media Binder)- 

[bookmark: _GoBack]Tracing the Argument: Graphic Organizer -Tracing an Argument p. 17
Identify text evidence to support the Main Idea of a Media text
-Graphic Idea: Controlling Ideas in an Argument p. 18


	TECHNOLOGY INTEGRATION:

	Videos clips
Smartboard
Computers


	DIFFERENTIATION:

	Grouping (mixed ability and readiness levels)
Graphic organizers
Leveled text
Differentiated tasks and Texts
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